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INDUSTRY ESSENTIALS
The Highway Electrical Yearbook and the Highway Maintenance
Yearbook are published annually, providing invaluable, up to
date information for the lighting, traffic signals and maintenance
industries.
•
Usefully sized ‘handbook’ format, spiral bound with a durable
cover and gloss tab page inserts
•
Providing current data and statistics showing the changes that
are shaping the industry
•
Comprehensive Local Authority listings reflecting the changes
in personnel, consultants, contractors, length of contract and
expiry dates
•
League tables of consultants, contractors and local
authorities, surveys and statistics
•
Survey of lighting units, signs and bollards, traffic signals and
crossings in HEY and road lengths in HMY
•
Details of associations, private and public organisations,
consultants, contractors and manufacturers and suppliers.

HOW DO I BOOK?

MEDIA PACK

7mm

Take a look at our sizes and rates to see which will work for you.
To check availability and discuss your requirements
call us on 01273 491462
Email your requirements (or your copy instructions if you require
our design service) to alice@spinfishpublishing.co.uk

Full page Gloss Tab Divider adverts

210mm high x 102mm wide including tab
(essential) At least 3mm all round
Tab
7mm x approx. 30mm (location of tab depends on the 		
position in yearbook)
Allowance for ring binding 15mm out of 95mm width
Size

Bleed

Full page Gloss Divider adverts

210mm high x 95mm
(essential) At least 3mm all round
Allowance for ring binding 15mm out of 95mm on both sides
Size

Bleed

74mm

74mm

44mm

88mm

Quarter page advert

Size 44mm high x 74mm wide
Bleed None

Half page advert

Size 88mm high x 74mm wide
Bleed None

TERMS AND CONDITIONS

OUR DESIGN SERVICE
We’re in a hurry and don’t have artwork!
Not a problem. We can create high resolution artwork for your
advertisement, or if your artwork is not the correct dimensions we
can recreate your artwork to the correct size.
Email us your logo, the colours you’d like, the text you’d like
and an idea of the style of font. If you would like images on your
advertisement we will need these as large file sizes (over 300dpi)
so they reproduce well.
Our designer will interpret your instructions and create a first proof.
You will be emailed this low resolution proof and you will be asked
to check all the details carefully and email us with any corrections.
If a further proof is required we will supply this. We would ask you
to check the proofs carefully – we will correct the artwork once but
further changes will be charged at our designers hourly rate.
How much does it cost?
1/4 page and 1/2 page advertisements are free of charge. Gloss
full page advertisements are charged at an hourly rate, please ask
for a quote.

ARTWORK REQUIREMENTS
High resolution .jpeg, .pdf or .eps files
Picture quality at least 300dpi at 100%
All fonts and pictures embedded
Please send digitally to: alice@spinfishpublishing.co.uk
For advertisements to be created by us, please supply: Logo or
picture in tiff, jpeg or pdf format. Accurate text in word document.
Our Yearbooks are printed on CMYK colour palette.
Our Yearbooks are printed in full colour on high quality
managed forest paper. Inks used are vegetable based and not
environmentally harmful.

1. INTERPRETATION
1.1 Definitions:
Advertisement: the advertisement the description and specification for which is set out in
the order. CAP Code: the UK Code of Non-broadcast Advertising, Sales Promotion and
Direct Marketing. Charges: the charges payable by you for the Advertisement. Commencement Date: has the meaning set out in clause 2.2. Conditions: these terms and conditions
as amended from time to time. Contract: the contract between you and us for the placing
of the Advertisement. Copy: the draft, amended and finalised version of the Advertisement.
Copy Deadline: the copy deadline set out in the Media Pack. Customer: the person, organisation, company or firm who purchases advertising space. Media Pack: the information
booklet containing details on sizes and format of Advertisements with prices published on
a separate rate card. Order: your order for an Advertisement to be placed in the Highway
Electrical Yearbook or the Highway Maintenance Yearbook howsoever received by us
(including via telephone, email and on-line)
1.2 Interpretation:
(a) A reference to a statute or statutory provision is a reference to it as amended or re-enacted. A reference to a statute or statutory provision includes any subordinate legislation
made under that statute or statutory provision, as amended or re-enacted. (b) Any phrase
introduced by the terms including, include, in particular or any similar expression, shall be
construed as illustrative and shall not limit the sense of the words preceding those terms.
(c) A reference to writing or written includes email.
2. BASIS OF CONTRACT
2.1 The Order constitutes an offer by you to purchase an Advertisement in accordance
with these Conditions.
2.2 The Order shall only be deemed to be accepted when we issue acceptance of the Order at which point and on which date the Contract shall come into existence (Commencement Date).
2.3 All Orders must be received before the Copy Deadline set out in the Media Pack. No
refunds or credit will be given if you do not provide the finalised Advertisement by the Copy
Deadline.
2.4 These Conditions apply to the Contract to the exclusionof any other terms that you
seek to impose or incorporate, or which are implied by trade, custom, practice or course of
dealing.
3. YOUR OBLIGATIONS
3.1 You shall:
(a) ensure that the terms of the Order and any information you provide in relation to the
Advertisement is complete and accurate; and (b) co-operate with us in all matters relating
to the Advertisement.
3.2 The Advertisement must:
(a) be accurate (where they state facts). (b) be genuinely held (where they state opinions).
(c) comply with applicable law in the UK (including but not limited to the CAP Code).
3.3 The Advertisement must not:
(a) contain any material which is defamatory of any person. (b) contain any material which
is obscene, offensive, hateful or inflammatory. (c) promote sexually explicit material. (d)
promote violence. (e) promote discrimination based on race, sex, religion, nationality,
disability, sexual orientation or age. (f) infringe any copyright, database right or trade mark
of any other person. (g) be likely to deceive any person. (h) be made in breach of any
legal duty owed to a third party, such as a contractual duty or a duty of confidence. (i)
promote any illegal activity. (j) be threatening, abuse or invade another’s privacy, or cause
annoyance, inconvenience or needless anxiety. (k) be likely to harass, upset, embarrass,
alarm or annoy any other person. (l) be used to impersonate any person, or to misrepresent
your identity or affiliation with any person. (m) give the impression that they emanate from
us, if this is ot the case. (n) advocate, promote or assist any unlawful act such as (by way
of example only) copyright infringement or computer misuse.
3.4 We reserve the right to refuse to publish any Advertisement that breaches clause 3.2
or clause 3.3.
3.5 You shall fully indemnify and hold us harmless from and against all costs, claims,
losses, liabilities or other charges arising from any breach of this clause 3, any inaccuracy
or wrong, misleading, negligent or defamatory statements or any breach of a third party’s
rights however contained in such Advertisement save where the same arises from our
negligence.
4. OUR RIGHTS AND OBLIGATIONS
4.1 We will use our reasonable endeavours to check the Advertisement copy once submitted by you and return this within a reasonable timeframe prior to the print deadline with
any corrections and amendments clearly marked. In the event that the copy is not returned
before the deadline, you should take this to indicate acceptance of the copy.
4.2 We reserve the right to vary the exact publication date of any issue and such variation
shall not entitle you to cancel the Order or to any compensation or refund.
4.3 At any time prior to publication, we reserve the right to decline, alter, omit or suspend
the publication of the whole or any part of the Advertisement and to change the position,
size and shape of the Advertisement. Any reduction in the size of the Advertisement by us
may entitle you to a partial refund of the Charges paid, but we will not be otherwise liable
to you in any way for any loss resulting from any such change.
5. CHARGES AND PAYMENT
5.1 The Charges shall be the charges set out in the Media Pack unless agreed otherwise
between us in writing.
5.2 The Charges shall be payable in pounds sterling, are non-refundable and are exclusive
of value added tax, which shall be added at the appropriate rate.
5.3 If the rate of VAT changes between your order date and the invoice date, we will adjust
the rate of VAT that you pay, unless you have already paid in full before the change in the
rate of VAT takes effect.
5.4 We will invoice you in advance of the Copy Deadline. You must pay the invoice within
30 days after the date of the invoice unless agreed otherwise between us in writing.
5.5 Time for payment shall be of the essence of the Contract.

5.6 If you do not make any payment to us by the due date we may charge interest to you
on the overdue amount at the rate of 4% a year above the base lending rate of Barclays
Bank PLC from time to time. This interest shall accrue on a daily basis from the due date
until the date of actual payment of the overdue amount, whether before or after judgment.
You must pay us interest together with any overdue amount.
6. LIMITATION OF LIABILITY:
6.1 Nothing in the Contract shall limit or exclude our liability for death or personal injury
caused by our negligence, or the negligence of our employees, agents or subcontractors;
fraud or fraudulent misrepresentation; or any other liability which cannot be limited or
excluded by applicable law.
6.2 Subject to clause 6.1, we shall not be liable to you, whether in contract, tort (including
negligence), for breach of statutory duty, or otherwise, arising under or in connection with
the Contract for loss of profits; loss of sales or business; loss of agreements or contracts;
loss of anticipated savings; loss of use or corruption of software, data or information; loss
of damage to goodwill; and any indirect or consequential loss.
6.3 We shall not be liable to any extra charge or expenses incurred by you for any
alterations to the Advertisement prior to publication other than as a result of printing errors
proven against the original copy supplied.
6.4 Subject to clause 6.1, our total liability to you, whether in contract, tort including
negligence), breach of statutory duty, or otherwise, arising under or in connection with the
Contract shall be limited to the total Charges paid under the Contract.
6.5 This clause 6 shall survive termination of the Contract.
7. TERMINATION
7.1 Without limiting our other rights or remedies, either party may terminate the Contract
by giving the other party 7 days written notice.
7.2 Without limiting your other rights or remedies, you may terminate the Contract at any
time up to 10 days before the Copy Deadline but we will charge you reasonable compensation for the net costs we have incurred prior to your ending the Contract
7.3 If you terminate the Contract in the 10 days prior to the Copy Deadline, although your
Advertisement will be withdrawn from publication, you will not receive any refund of any
sums already paid.
7.4 The Contract will terminate immediately if either party takes any step or action in
connection with its entering administration, provisional liquidation or any composition
or arrangement with its creditors (other than in relation to a solvent restructuring), being
wound up (whether voluntarily or by order of the court, unless for the purpose of a solvent
restructuring), having a receiver appointed to any of its assets or ceasing to carry on
business or, if the step or action is taken in another jurisdiction, in connection with any
analogous procedure in the relevant jurisdiction.
8. CONSEQUENCES OF TERMINATION
On termination of the Contract for any reason the accrued rights, remedies, obligations and
liabilities of the parties shall be unaffected, including the right to claim damages in respect
of any breach of the Contract which existed at or before the date of termination or expiry
and any clauses which expressly or by implication survive termination shall continue in full
force and effect.
9. GENERAL
9.1 Force majeure. Neither party shall be in breach of this Contract nor liable for delay in
performing, or failure to perform, any of its obligations under this Contract if such delay or
failure result from events, circumstances or causes beyond its reasonable control.
9.2 Entire agreement. This agreement constitutes the entire agreement between the
parties and supersedes and extinguishes all previous agreements, promises,
assurances, warranties, representations and understandings between them, whether
written or oral, relating to its subject matter.
9.3 Variation. we may revise these terms and conditions at any time and shall notify you in
any such event.
9.4 Waiver. A waiver of any right or remedy is only effective if given in writing and shall not
be deemed a waiver of any subsequent breach or default.
9.5 Severance. If any provision or part-provision of the Contract is or becomes invalid,
illegal or unenforceable, it shall be deemed modified to the minimum extent necessary to
make it valid, legal and enforceable.
9.6 Third parties. No one other than a party to the Contract shall have any right to enforce
any of its terms.
9.7 Governing law. The Contract, and any dispute or claim (including non-contractual
disputes or claims) arising out of or in connection with it or its subject matter or formation
shall be governed by, and construed in accordance with the law of England and Wales.
9.8 Jurisdiction. Each party irrevocably agrees that the courts of England and Wales
shall have exclusive jurisdiction to settle any dispute or claim (including non-contractual
disputes or claims) arising out of or in connection with the Contract or its subject matter or
formation.
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